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Introduction | Document Scope

The City of Pleasant Hill commissioned this study for the purpose of identifying and categorizing its retail areas, as to their visibility, condition, ac-
cessibility and overall economic potential. Without making any judgment on the individual properties included herein, SZFM Design Studio photo-
graphed the retail properties and created an assessment for both the City and the property owners’ uses that will both facilitate and focus potential
improvements to achieve the greatest improvement for the least cost.

In a few cases, this study found that all these elements were above average or at the very least, adequate, and that there were no improvements that
could be made that would make a great deal of difference in either visual appeal or economic viability. In other cases, some simple, cost-effective
improvements could be made that would vastly improve the retail property and its economic potential. However, most properties were found to
be somewhere in the middle. All properties were ranked by ease and economy of potential improvement. If the funds are available, the City may use
the criteria in this report to determine which properties may qualify for financial assistance to make certain improvements for the benefit of those
specific retail properties as well as their neighbors.

Another area of this study covers just under three (3) miles of Contra Costa Boulevard itself. The southern portion of Contra Costa Boulevard be-
longs to Pleasant Hill on both sides, but it should be noted that there are some properties on the north side of Contra Costa Boulevard, specifically
the area of Sun Valley Mall, which are excluded from this study. SZFM looked at the conditions and makeup of the median, sidewalks on each side of
the boulevard and Pleasant Hill identity features; i.e., kiosks, entry signage, directional signage, banners, etc. that convey an impression to drivers and

pedestrians along this main street. There are several suggestions in this study to improve the sense of place that makes the City of Pleasant Hill and
its downtown a destination place for shoppers and residents alike.




Introduction

In addition to the Contra Costa Blvd corridor, the ma-
jority of retail activity in the City of Pleasant Hill oc-
curs at four retail hubs in the eastern part of the city.
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Introduction Retail Locations

The City of Pleasant Hill: Major Southern Retail Locations

& \

Estate Consignments Ellinwood Square

Outback Sté?khouse,
Tapp Plastics Fish & Chips, Edward

Jones, Cleaners

Mr. Luckys
uckys Grocery Village J
Eye, Dentist, Florist,
Grocery Outlet, Sports, Carmelo Plaza
Food, Cleaners ;. .
Food, Medical, Paint, Food, Realty, Hoover,
Cash Advance H/R Block, Chiropractic,

Restaurants
I
Pleasant Hill Plaza

Auto Businesses

Diablo View Safewi& Chase, Insurance,

T) Maxx, Vet, Mings, Woodsworth Plaza Dgntal Real.ty, .
Hair, Kumon, Dental Spa, Laundry, Misc Restaurants, Hair, Nails

Walgreens \

Zio Fraedos, Pleasant Hill Square

Sandlewood Center 3 Bros, Deb’s F[ower Courtyard
Market, Hair RiteAlid, Staples,
Camera, Smart & Final,

j Grayson Plaza Sun Valley Inn Pet

> Hair, Chiropractic, Spa, \

Smog / Massage Crossroads

Kohls, Rubios,

7-Eleven Dollar Tree,

Starbucks,
Cine Arts, AT&T,
Pleasant Hill Market Marshalls—}H

Best Buy
|Extended Stay,
Oak Park Center | Office Deport,
Round Table, Health, Jewelry
Nails, Eateries, Travel,
Cleaners




Introduction Retail Locations

The City of Pleasant Hill: Major Northern Retail Locations

County Square
Food, Health, Beauty,
Entertainment

Q—_ Lamps Plaza

PepBoYs;}/aloon,» \ Legends
Chef, Futon, Spa \ Soccer, Tools,
Furniture, Dental, Fish,

e Party City, Marine
/J Target

Men’s Warehouse,
Books, Toy R'Us, Denny’s

i Gamestop Carrows, Wild Birds,

\¥ E Quiznos, Furniture
I DVC Plaza

Kmart, Books, Food, KEC
Furniture, Computers,
UPS, Tan/Wax, IEC

Mattress, Furniture

College Square
Copy, Coffee, Computer, G g:’::v‘::r CC)
Dental, Food, Hair, Paint Y
College Parks C.
Citibank, Cafe, 7-Eleven
Tahoe Joes
Hillcrest Selix, Western Wear, /\
El Morocco, Kinder’s, Sprint, Luggage >
Kidz Planet, Curves, ~ Ellinwood 2
DJ’s,Vet., Cleaners Mango Star, Cash |,
Nail Spa, AT&T, Liquor
\
Ellinwood |
Cartridge World,
Posh Bagel, Nail Spa
\

Estate Consignments

Ellinwood Square

Qutback Steakhouse,
Fish & Chips, Edward

Jones, Cleaners

/







